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BODY

Assturdyas threeoak!
The body of a Hollywood hunk, the looks of

a modd, and lavender-blue eyes. Nobody could
have predicted that Eric Favre, the grandson of
a farmer who left school at the age of 14, would
have sncb an incredible career. In love with nature
and the gond ir cao do sinee early chiJdhood, our
loveable atbJete is currently running Laboratory
Les 3 Chênes, a company he founded in 1993.
Armed with several qualifications in diec, nutci­
tian and nature care, he has sucrounded himself
with outstandlng scientists and biochemist5 to
ceeare innovative plant-based food supplements.
Les 3 Chênes DOW has a turnover ofsorne 24
million euros; it is quoted on the stock exchange,
employs 110 people and is present in 40 countries.
A true American-style success story! What
happens when 6tness, beauty and well-being
chyme with bravery, honour and love? Let's ask
the man for whom these words are his guiding

principles.

By Yvo Deprelle.

l'Ou are in great shape! 15 that the Les 3 Cbênes
elfect?

Ir's a combinarion of "king care ofones body and
nutrition, and the products wc manufacture, 50 yes!

What exactly does the Laboratory Les 3 Chêlzes
make?

We make food supplemenrs and cosmeries, ail
from nacucal products. YÎeamins and minerais,
aimed al fimess. beaury and weU-bdng. We live in
a time where resuhs matter, where you have ro be

beauri fui and suong, ready ro cake on rhe modern
world. Les 3 Chênes is rhere for rhar.

What are the benefits oftbese prodllcts? How do
they work?

They work mainly on [he physiological parr of
the organism. In our daily life. we don't necessarily
eat weil, we're often stressed. Vou hear a lot roday
about pollution. micro waves from mobile phones
... AlI that can disrupt our organism a bit.
The food supplements have a real efreC[ rhar has
been scienrificaHy proved. A boost of vitamins,
mineraIs and differenr narural products can
improve me physica1 and ~enral condition.

Where does the name Les 3 Chênes. (The Tln'ee
Oaks) comefrom?

From three oaks that really exisred! This isn't a
brand rhoughr up bya markering agency. They
were on my grandparenrs' land in Albigny sur

Saône. nonh of Lyon. These are my rooes. and a
promise 1 made ro my grandfarher when 1was 18
and lefr rhe family farm. 1 prornised rhar when 1
srarred a business, 1wouJd cali ir Les 3 Chênes.
And now 1 have.

How wouldyou sum up your professiollal coreer?
l'm 100% self-raughr. My professional experi­

ence has been gathered on the ground! 1 have been
self-employed sinee 1was 22-years-old and 1 have
always been my own boss. Ir has been a bir of an
obstacle course for a businessman. cenrred on
curiosiry and action.

36

WI.ry haveyou stayed in t!Je Rhône?
Because my family is here. my roOtS are in the

Rhône! Bur we also have an office and a showroom
in Paris. in the 16th arrondissemenr.

What is «Nutristhetic»? }'lm bave written a book
about it 1 believe?

It is a conrraction of «nutritionlt and "aesrhetiOt.
Ir is a hea1rhy, balance diet, aimcd at improving
your looks as its namc suggests. 1t is a refined
conccpt that also covers a branch ofour products
that have to do with beaury; slimming aids, lip
plumpers etc. Thesc are beaury products that
have been developed [hrough rechnology, and are
scienrifically proven.

Many ofthe names ofyour products illclude the
anâe1lt Golden RatiOll: J~6J8. Tbis is mathenuzti­
cal bMury?

Vou know. in life, everything is mathematica]! It is
an equation 1discovered in cosmctic surgery which
caught my attention. But 1 had no idea of how we
could use it in aestheticism. 1carried out a lot of
research that 1 found fascinating. Vou come across
this number in architecture. in namre, in an. This
research inro divine proportions. this search for
beaury corresponds complerely with whar we are
developing here ar Les 3 Chênes!

Tell.ts aboutYOllr side projects like Tribal Emotioll.
This is a musical production. developing talents

whether rhey are musical or lirerary. We promore
new and esrablished arrists. jusr like in the time of
the oid patrons of art! Ir is a new concept and can
surprise people. Distribution is via the internet.
direct selling and rhrough local shops, a bir like
in rhe USA. Ir means we can generate profies to
support arrises. Ir is ail connected \Vith beaury and
well-being! Currenrly we are working with Cody.
a young raient, and we are producing DOllschka
who is bringing our a new album rhis summer.
Tribal Emotion is a bit like a human version of the
Interner at the service of art and music!

johlll'Y Hallyday, Paul Belmondo, Grégory Coupet,
you lJang out witIJ a lot ofstars. WlJo didyou.
drea1n ofcOl1cbillg?

1 have realised my childhood dream which was to

mecr Johnny and share something with him. 1did
ir in 1995. spending (WO monrhs wirh him in Saint
Tropez! Today, my dream is tO continue coaching
these artists, so that they will always be in shape
and fit for meir concerts, shows and film shoots.
My dream, ir is [Q be able ta coach more and more,
and ta share my projects like Tribal Emotion with
rhern.

And what projects do yol/. bave ÙJ tbe pipeline?
My main projecr is rhar Les 3 Chênes should

become a leading brand. recognised by chemists as
a genuine, qualiry product, rraceable and transpar­
ent. Fifreen years afrer it \Vas set up, Les 3 Chênes
is going strong - it is a company mat continues to

grow. ta win points and [Q attracr more and more
customers.

Laboratory Les 3 Chê"es, i"figures:

- Prrdù:ud turnoverftr 2008: 25 millioll euros.
-lIOemployees. Quotedoll.hes.ockexchallgesillcejlllle
2000

- 150prodliCts illft"r se<tors: Org/mic, food supplements
and cosmetics / NutrÎsthetic / Research and health / Hair
care and hair colouring (N°l in France and in Saudi
Arabia)

-lntenuztÎolllllPn!Se1U( il1 40 coullmes.

ComlUt : WlIJW.3Clmtes.fr
Cttstomer services: 0033 826104 804.






